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Captain D’s Taps Industry Vet to Head Product Development
Quick Service Seafood Kitchen Continues Menu Innovation with Restaurant Industry Veteran 

NASHVILLE —Captain D’s has long been successful offering premium quality baked, broiled and freshly hand-battered fried fish products, but  the nation’s second largest quick service seafood kitchen plans to break from tradition and consider new approaches to seafood. Captain D’s is preparing to launch a revitalized menu driven by new Vice President of Product Development, Peter Gibbons.

“I am very pleased to have Peter joining us,” said Captain D’s SVP of Marketing, Sandy Smith. “He brings years of culinary experience to a position that will be critical to the future growth and success of our brand.”

Gibbons, a graduate of both Boston College and the Culinary Institute of America, has a long history in the restaurant industry with a number of top-shelf brands. With previous titles including Senior Director of Research & Development at Burger King and Vice President of Product Development at Denny’s, Gibbons brings extensive experience in product development, food technology and customer satisfaction—all areas in which Greifeld has plans for improvement. Most recently, Gibbons was the Vice President of Culinary at Buffet, Inc. where he spearheaded the product development division.

“Peter’s unique talents and wealth of knowledge match perfectly with the new direction of Captain D’s,” said Phil Greifeld, Captain D’s CEO. “I came to Captain D’s aware of the areas we can improve upon and I am confident that Peter will be an important factor in moving our brand forward.”

Greifeld, who joined the company in September 2010, plans to streamline Captain D’s menu and develop unique alternatives to its classic fried offerings. These new, healthful and fun menu options will be bolstered by a stronger emphasis on chicken and sandwiches.  As Vice President of Product Development, Gibbons will be responsible for all Product Development, Menu Planning, Research & Development, and related functions.

“I am excited about bringing a new menu development twist to a trusted and loved brand,” said Gibbons, who joined the team in December 2010. “Captain D’s is a brand with a lot of rich history and I’m honored to continue as tradition of excellence.”
 
ABOUT CAPTAIN D’S
Headquartered in Nashville, Tennessee, Captain D's owns, operates and franchises some 535 restaurants in 25 states, plus military bases around the world. Captain D's offers its customers great seafood at reasonable prices in a relaxed environment. Captain D's restaurants serve a widely varied seafood menu that includes freshly prepared entrees, and the company's signature fried fish which is freshly hand-battered and prepared to order to ensure freshness. The restaurants also offer premium-quality baked or broiled fish, as well as shrimp, chicken, an expanded selection of home-style side dishes, hushpuppies, desserts and freshly brewed, southern style sweet tea, a Captain D's favorite. Please visit www.captainds.com. 
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